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AMC Group
Commitment to sustainability

At AMC Group we are fully committed to protecting the environment and our 
workers. We encourage active listening and dialogue with all our groups of interest, 
finding answers to the challenges that society and our environment demand from us. 

This report is a complete, balanced, thorough presentation of AMC Group’s business 
and environmental performance, and a true reflection of our commitments to 
transparency, continuous improvement and integrity.

Our goal is to dedscribe the evolution that AMC Group is undergoing and how it has 
adapted and is adapting to new times, reflecting the Management’s commitment to 
a strategy that combines the objectives and aspects related to sustainability in our 
business management, and implementing a new management model in which the 
opinions and interests of our Groups of Interest play a leading role in our decision-
making. 
Our sustainability plan has been designed to cater to the risks and opportunities 
that have been identified in this context, integrating solutions to respond to 
the community interests in the areas where AMC Group carries out its activity, 
guaranteeing the mid and long-term continuity and growth of the organisation.

Our commitment to sustainability, innovation, transparency and society mean we 
have been able to face 2020 with the objective of AMC Group continuing as an 
international benchmark in the food industry. 

Best regards, 
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About this report
Applicable legislation

•  This non-financial information statement (hereinafter,
“NFIS”) has been drafted in line with the requirements
established in Law 11/2018, of 28th December 2018
on non-financial information and diversity reporting
approved on 13th December 2018 by the Congress
of the Deputies, amending the Code of Commerce,
the Amended Text of the Capital Stock Companies
Law approved by Royal Legislative Decree 1/2010, of
2nd July, and Law 22/2015 of 20th July on Accounts
Auditing in regard to non-financial information and
diversity (taken from Royal Decree Law 18/2017, of
24th November).

• This NFIS meets the requirements established in the
new regulations, and comprises an inseparable part of
AMC Group’s consolidated management report.

Reporting framework

• During preparation of this report, the provisions
established in the Global Reporting Initiative
Guidelines for preparing sustainability reports were
taken into account (GRI Standards). Within this
context, and through its NFIS report, the Group has
the goal of informing on environmental, social and
personnel matters, and also on human rights relevant
to the Group’s business activity.

Scope of the report

• The Group’s financial and non-financial data
described in this report are consolidated, and refer to
all the activities that were carried out in 2019.

• The complete list of group companies as of 31st
August 2019 is provided in Note 2 of the Consolidated
Annual Accounts. When preparing this NFIS report,
the multi-group and associate companies were not
included.

• To prepare this report and select the contents hereof,
a materiality analysis was conducted (see Annex I),
taking into account all the dependent group companies
for materiality, and excluding multi-group and associate
companies.
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1. Presentation
of AMC Group

AMC Group, is a 3rd generation family 
company that was founded back in 1931. 
It is the 3rd Spanish food company in 
terms of international sales, and is present 
in over 50 countries on all five continents. 
AMC Group is the leader in developing and 
licensing vegetable varieties, production 
and marketing of fruit, flowers, ice-cream 
and natural drinks with high added value, 
whose fundamental pillars are innovation, 
consumer satisfaction, sustainability and 
production of healthy, natural food and 
drinks under the very highest standards of 
quality. 

AMC Group consists of two holdings, namely 
AM FRESH Group (hereinafter, AM FRESH) 
and AMC NATURAL DRINKS Group 
(hereinafter, AMC NATURAL DRINKS), which 
are two divisions which, even though they 
maintain their singularity and rationale, 
are managed through complete vertical 
integration. That means that certain 
policies and action covered under the 
scope of this document may have different 
features or are only applicable to a specific 
affiliate company, all of which is in line 
with the different business activities 
carried out by each division and specific 
legal requirements. 

Some of AMC Group’s main customers are listed as follows:

AMC Group has had international presence since its origins and has a high number of international customers in the following 
countries:

As can be seen in the above table, AMC Group operates on the World’s main markets and is actively working on opening up new markets either by country or by 
geographical area. In this sense, the outreach of our current sales includes business relations and transactions with over 100 countries on the five continents.

Information on respect 
for human beings4. Information on the fight against 

corruption and bribery5. Social 
commitment6.Enviroment2.Medio 

ambiente2.
Presentation of AMC Group1.

1.2 / AMC NATURAL DRINKS1.1 / AM  FRESH Social and personnel 
matters3.



6 |    NON-FINANCIAL INFORMATION STATEMENT (NFIS) AMC GROUP · 31/08/2019
D. ANTONIO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

D. ÁLVARO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

1.1 / AM FRESH 
This division focuses on innovation and technology as the gateway to consistently delivering superior products. Its strong 
presence in the fresh food market encompasses integral operations with citrus fruits, table grapes, tropical fruits and superfoods, 
fresh plant and flower based products providing its strategic partners and global consumers with integral solutions. 

Years 
experience in 
the agricultural 
and FRESH 
foods business. 

Global centres 
of operations 
for unbeatable 
coverage and 
service. 

+21 2,600 +100 40k 868M €+85
2,600 mean 
annual number 
of employees, 
with seasonal 
peaks in excess 
of 5,700. 

Patented 
varieties of 
patented fruits. 

Own and 
licensed 
agriculture. 

Annual 
turnover 
(AM FRESH 
consolidated 
division 
2018-19) 

AMC Group: 
2 International 
holdings.

The Group’s consolidated sales amounted 
to €1,305 M in 2019, with a highly qualified 
workforce of over 2600 employees on the 
date of the year close. 
 
Over the last 18 years, AMC Group 
has increased its sales and invoicing 
by over one thousand million euros, 
thus consolidating its leadership in this 
third generation through the brothers 
Antonio and Álvaro Muñoz as the sole 
shareholders and Joint Administrators, 
who manage the holdings AMC NATURAL 
DRINKS (€473 M) and AM FRESH (€868 
M), respectively. 

* The non-consolidated sales of each holding 
are €645 M for AMC NATURAL DRINKS and 
+€1,000 M AM FRESH. 
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VARIETY INNOVATION 

+100 Patented fruit 
varieties 

World leader in grape and citrus 
fruit innovation. Our specialist 
bio-technology companies, 
SNFL and Génesis Innovación 
Group, work on developing 
cutting-edge varieties. 

AGRICULTURE

40K own and licensed 
agriculture

Agriculture is the core of our 
operations. We have a global 
network of farms and associate 
producers in Spain, South 
Africa, Chile, Peru and USA. 

SUPPLY CHAIN

+20 World operations 
centres

Long-term investment and an 
efficient supply chain including 
latest generation new packaging 
plants and manufacturing 
facilities in the United Kingdom 
to supply our biggest market. 

RETAIL SOLUTIONS

Flexible business models 
for each customer.

Experience ranging from 
short-term transactional 
agreements to long-term 
collaborative associations with 
our retail customers, tailor-
made solutions for products, 
supply, branding, formats, etc.

CONSUMER APPROACH

Thorough research and deep 
understanding of consumers

FRESCO TM is the consumer 
research platform both inside 
and outside the AM FRESH 
line to identify opportunities 
and to enhance our growth in 
the fresh products category 
all over the world. 

AM FRESH. We have an integration operation to develop, produce and deliver high quality 
FRESH food around the world.
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AM FRESH is present in over 50 countries as can be seen on the following maps:

AGRICULTURAL NETWORK

INNOVATION CENTRES AND TEST CENTRES INNOVATION CENTRES AND TEST CENTRES

OFFICES AND OPERATIONS CENTRES
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1.2 / AMC NATURAL DRINKS
AMC NATURAL DRINKS  is Europe’s leader in research, development, production and marketing of refrigerated fruit juices, 
smoothies and other natural, innovative, functional high quality vegetable drinks.

HEALTH & 
WELLNESS

DRINKS

UNIQUE HEALTHY 
NATURAL FRUITS 

INGREDIENTS

NUTRIENT 
DENSE SHOTS

FUNCTIONAL 
SUPER FOODS

SUSTAINABILITY
LEADERS

UNIQUE
FRESHNESS

PROPIETARY
FUNCTIONAL 

BLENDS

PATENTED 
TECHNOLOGIES

AMC Group: 
2 International 
holdings.

The Group’s consolidated sales amounted 
to €1,305 M in 2019, with a highly qualified 
workforce of over 2600 employees on the 
date of the year close.
 
Over the last 18 years, AMC Group 
has increased its sales and invoicing 
by over one thousand million euros, 
thus consolidating its leadership in this 
third generation through the brothers 
Antonio and Álvaro Muñoz as the sole 
shareholders and Joint Administrators, 
who manage the holdings AMC NATURAL 
DRINKS (€473 M) and AM FRESH (€868 
M), respectively. 

* The non-consolidated sales of each holding 
are €645 M for AMC NATURAL DRINKS and 
+€1,000 M AMC FRESH. 
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AMC NATURAL DRINKS is Europe’s leader in research, development and production of 
refrigerated fruit juices, smoothies and other natural, innovative, functional, high quality 
bio-active drinks. 

FUNDAMENTAL 
RESEARCH 

+ 150 researchers and 
technologists 

AMC Innova, the scientific / technical 
division of AMC NATURAL DRINKS 
fully engages in R&D, through over 150 
researchers and technologists. From 
thorough knowledge of trends and 
consumers, to fundamental research and 
development and launch of new products. 
AMC Innova is involved in many national 
and European research projects of 
excellence, world patents for new, natural, 
functional ingredients, new sustainable 
processes for extracting the natural 
bio-actives from foods and monitoring 
new products in international markets. 

INNOVATION AND 
DEVELOPMENT OF NEW 
PRODUCTS 

+ 400 Launches per year

At AMC Innova, over 50,000 new 
concepts and recipes are developed 
each year, especially designed for 
consumers on the 5 continents, 
after previously analysing their 
needs and preferences. 

European leader in the category, 3 out 
of 4 innovative products launched in 
Europe come from AMC Innova. 

SQUEEZED AND 
PROCESSED USING OUR 
OWN TECHNOLOGY 

+300,000 tonnes per year 

AMC’s latest generation, exclusive food 
squeezing and processing technology 
to guarantee the maximum quality, 
freshness and nutrition of our juices, 
fruit smoothies and other bioactive 
ingredients that we uniquely extract 
from all parts of the fruit. Present 
on all the continents. European 
leader in squeezed citrus fruit and 
other Mediterranean fruit juices. 

PACKED AT CUTTING-
EDGE PACKING PLANTS 

5 strategically located 
international plants

So that our end consumers are able to 
enjoy the very best quality and safety 
of all our juices and fruit and vegetable 
drinks, ensuring all the nutritional 
properties and freshness of the product 
are maintained, AMC Natural Drinks 
has cutting-edge packing plants located 
strategically where our own in-house 
technology packs over 1800 different 
products in an assortment of formats, 
efficiently, sustainably and safely. 

TRENDS, MARKET 
AND CONSUMER 

Thorough research and understanding 
of consumers by means of our 
disruptive Big Data digital platform 
in order to understand which factors 
reduce the risks involved in launching 
new concepts and ensuring they 
target the right consumers. 

Market, consumer and trend 
surveys on the five continents. 

Medio 
ambiente2.1.2 / AMC NATURAL DRINKS1.1 / AM  FRESH Social and personnel 

matters 3. Information on respect 
for human beings 4. Information on the fight against 

corruption and bribery5. Social 
commitment6.Enviroment2.
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PACKED AT 
CUTTING-EDGE 

PACKING PLANTS
TRENDS, MARKET AND 
CONSUMER ANALYSIS 

FUNDAMENTAL
RESEARCH

A LABORATORY OF 
TALENT THAT BOOSTS 
HEALTHY FOOD  

+150 researchers 
and technologists
• + 25 research projects of excellence 
at international level in fields that are 
of most interest for consumers (health, 
sustainability, sensory properties).

• Worldwide patents on processing 
and extraction technologies, in relation 
to naturally functional fruit and 
vegetable bioactive ingredients.

• Unique bioactive ingredients in 
health, innovative food and drinks.

• Formulae scientifically designed by 
AMC Innova’s scientific committee 
and endorsed by numerous 
international clinical trials. 

PRESTIGIOUS
INTERNATIONAL AWARDS 

NATIONAL AWARD 
FOR INNOVATION 
to Antonio Muñoz 
Beraza, CEO of AMC 
Juices and AMC 
Group. Awarded 
by the Ministry of 
the Economy and 
Competitiveness, 
and delivered 
by HRH King 
Felipe VI. Madrid, 
February 2018.

One of AMC NATURAL DRINKS growth pillars is the ongoing investment in our scientific 
division AMC Innova, where research, development and innovation take place.

“Open Innovation AMC Innova” innovation model, working hand-in-hand with prestigious research 
centres at international level. 

SQUEEZED AND 
PROCESSED USING 

OUR OWN IN-HOUSE 
TECHNOLOGY

INNOVATION AND 
DEVELOPMENT OF 

NEW PRODUCTS

Medio 
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commitment6.Enviroment2.

Presentation of AMC Group1.



12|    NON-FINANCIAL INFORMATION STATEMENT (NFIS) AMC GROUP · 31/08/2019
D. ANTONIO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

D. ÁLVARO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

FIRST
PLACE IN
A PRIVATE
LABEL PAN
EL FRANCE

BEST
SMOOTHIE IN
NORWAY

BEST
SMOOTHIE IN
BELGIUM

MORRISONS
WINS TO OWN
BRAND IN 
A BLIND TASTE
PANNEL THE
DAILY MAIL, 
UK

SCORED 1st 
OVER 20 
REFERENCES
ÖKO-
TEST MAGAZI
NE GERMANY

BEST
CHRISTMAS
DRINK BBC
GOOD 
FOOD, UK

BEST
GAZPACHO, 
FRANCE

BEST PL
DRINK
IN EUROPE

BEST
CHRISTMAS
DRINK DAILY 
MAIL, UK

PRODUCT
INNOVATION
AWARD, 
GERMANY

QU
AL

IT
YA

W
AR

DS

“GOURMET
WINNER”
OLIVE
MAGAZINE
LONDON,
UK

TESCO 
HEALTH QUA
LITY 
FOODS AWA
RDS, UK

BEST PL
DRINK IN
EUROPE

BEST
SMOOTHIE
IN COST, 
SENSORIAL
& NUTRITION
GERMANY

BEST TASTE
IN SPAIN

FLAVOUR OF
THE YEAR
2018 SPAIN

FLAVOUR OF
THE YEAR
2019 
PORTUGAL

LOTTE
WORLD 
KOREA

FOOD 
QUALITY 
INICIATIVA
SPAIN

CS
RA

W
AR

DS

IN
NO

VA
TI
ON

AW
AR

DSPRODUCT
INNOVATION
WAITROSE A
WARDS,UK

ENVIRON-
MENTAL
AWARD “0 

LANDFIELD”
M&S,
LONDON
UK

BEST
SUPPLIER
OF THE YEAR
NORWAY

SNACKING
D’OR 2017 
FRANCE

“LIVING WELL
THE WAITROSE
WAY AWARDS”,
UK

ETHICAL
TRADE
CHAMPION
2018, UK

“LIVING WELL
THE WAITROSE
WAY AWARDS”,
UK

SUSTAINABLE
AWARDS, 
WASTE NOT,
UK

SEDEXAWARD
IN THE BEST
COLLABORATIVE
EFFORT
CATEGORY 2017
SPAIN

DLG 2014
GERMANY

NATIONAL
AWARDFOR
INNOVATIONIN
RECOGNITION
TO INNOVATIVE
PATH2017

BEST
INTERNATIONAL
PROJECT.
COFIDES
AWARD
SPAIN

BEST
INVESTMENT
AWARD IN OUR
VLISSINGEN
PLANT

SOFI
AWARDS
U.S.A

BEST FOOD
ADVERT IN
FRANCE

BEST
GAZPACHO
IN THE
MARKET

MOST
INNOVATIVE
COMPANY 
BY
CARREFOUR

PRODUCT
INNOVATION
AWARD UK

BEST
TECHNICAL
PERFORMANCE
INNOCENTUK

BEST
EXECUTION OF
COLLABORATIVE
LAUNCH PLAN
UK

GOLDEN PREIS 
2016/2017 
GERMANY

BEST PRODUCT
OF THE YEAR
2017/2018 
SPAIN

PRODUCT
INNOVATION AWARD 
FRANCE

TESCO AWARD
INNOVATION IN OWN
BRAND FOR JUICE
BAR UK

BEST SEASONAL THE
GROCER AWARDS
UK

NEWCOSMETICS
DRINKS
JAPAN

SUPERIOR PB
DEVELOPMENT
PARTNER.LOTTE
MART. KOREA

AMC MOST
INNOVATIVE
COMPANY IN
MURCIA. PME
CARREFOUR
SPAIN

BEST
SUSTAINABL
E BRAND
AWARD, UK

CFI.CO BEST
CORPORATE
SUSTAINABILITY
STRATEGY

FIRST
PLACE IN
A PRIVATE
LABEL PAN
EL FRANCE

BEST
SMOOTHIE IN
NORWAY

BEST
SMOOTHIE IN
BELGIUM

MORRISONS
WINS TO OWN
BRAND IN 
A BLIND TASTE
PANNEL THE
DAILY MAIL,
UK

SCORED 1st 
OVER 20 
REFERENCES
ÖKO-
TEST MAGAZI
NE GERMANY

BEST
CHRISTMAS
DRINK BBC
GOOD
FOOD, UK

BEST
GAZPACHO, 
FRANCE

BEST PL
DRINK
IN EUROPE

BEST
CHRISTMAS
DRINK DAILY
MAIL, UK

PRODUCT
INNOVATION
AWARD, 
GERMANY

QU
AL

IT
YA

W
AR

DS

“GOURMET
WINNER”
OLIVE
MAGAZINE
LONDON,
UK

TESCO 
HEALTH QUA
LITY
FOODS AWA
RDS,UK

BEST PL
DRINK IN
EUROPE

BEST
SMOOTHIE
IN COST, 
SENSORIAL
& NUTRITION
GERMANY

BEST TASTE
IN SPAIN

FLAVOUR OF
THE YEAR
2018 SPAIN

FLAVOUR OF
THE YEAR
2019 
PORTUGAL

LOTTE
WORLD 
KOREA

FOOD
QUALITY 
INICIATIVA
SPAIN

CS
RA

W
AR

DS

IN
NO

VA
TI
ON

AW
AR

DSPRODUCT
INNOVATION
WAITROSE A
WARDS,UK

ENVIRON-
MENTAL
AWARD “0 

LANDFIELD”
M&S, 
LONDON
UK

BEST
SUPPLIER
OF THE YEAR
NORWAY

SNACKING
D’OR 2017 
FRANCE

“LIVING WELL
THE WAITROSE
WAY AWARDS”,
UK

ETHICAL
TRADE
CHAMPION
2018, UK

“LIVING WELL
THE WAITROSE
WAY AWARDS”,
UK

SUSTAINABLE
AWARDS, 
WASTE NOT,
UK

SEDEXAWARD 
IN THE BEST
COLLABORATIVE
EFFORT
CATEGORY 2017
SPAIN

DLG 2014
GERMANY

NATIONAL
AWARDFOR
INNOVATIONIN
RECOGNITION
TO INNOVATIVE
PATH2017

BEST
INTERNATIONAL
PROJECT. 
COFIDES
AWARD
SPAIN

BEST
INVESTMENT
AWARD IN OUR
VLISSINGEN
PLANT

SOFI 
AWARDS
U.S.A

BEST FOOD 
ADVERT IN
FRANCE

BEST
GAZPACHO 
IN THE
MARKET

MOST
INNOVATIVE
COMPANY 
BY
CARREFOUR

PRODUCT
INNOVATION
AWARD UK

BEST
TECHNICAL
PERFORMANCE
INNOCENTUK

BEST
EXECUTION OF
COLLABORATIVE
LAUNCH PLAN
UK

GOLDEN PREIS 
2016/2017 
GERMANY

BEST PRODUCT
OF THE YEAR
2017/2018 
SPAIN

PRODUCT
INNOVATION AWARD 
FRANCE

TESCO AWARD
INNOVATION IN OWN
BRAND FOR JUICE
BAR UK

BEST SEASONAL THE
GROCER AWARDS
UK

NEWCOSMETICS
DRINKS
JAPAN

SUPERIOR PB
DEVELOPMENT
PARTNER.LOTTE
MART. KOREA

AMC MOST
INNOVATIVE
COMPANY IN
MURCIA. PME
CARREFOUR
SPAIN

BEST
SUSTAINABL
E BRAND
AWARD, UK

CFI.CO BEST
CORPORATE
SUSTAINABILITY 
STRATEGY

FIRST
PLACE IN
A PRIVATE
LABEL PAN
EL FRANCE

BEST
SMOOTHIE IN
NORWAY

BEST
SMOOTHIE IN
BELGIUM

MORRISONS
WINS TO OWN
BRAND IN 
A BLIND TASTE
PANNEL THE
DAILY MAIL,
UK

SCORED 1st 
OVER 20 
REFERENCES
ÖKO-
TEST MAGAZI
NE GERMANY

BEST
CHRISTMAS
DRINK BBC
GOOD
FOOD, UK

BEST
GAZPACHO, 
FRANCE

BEST PL
DRINK
IN EUROPE

BEST
CHRISTMAS
DRINK DAILY
MAIL, UK

PRODUCT
INNOVATION
AWARD, 
GERMANY

QU
AL

IT
YA

W
AR

DS

“GOURMET
WINNER”
OLIVE
MAGAZINE
LONDON,
UK

TESCO 
HEALTH QUA
LITY
FOODS AWA
RDS,UK

BEST PL
DRINK IN
EUROPE

BEST
SMOOTHIE
IN COST, 
SENSORIAL
& NUTRITION
GERMANY

BEST TASTE
IN SPAIN

FLAVOUR OF
THE YEAR
2018 SPAIN

FLAVOUR OF
THE YEAR
2019 
PORTUGAL

LOTTE
WORLD 
KOREA

FOOD
QUALITY 
INICIATIVA
SPAIN

CS
RA

W
AR

DS

IN
NO

VA
TI
ON

AW
AR

DSPRODUCT
INNOVATION
WAITROSE A
WARDS, UK

ENVIRON-
MENTAL
AWARD “0 

LANDFIELD”
M&S,
LONDON
UK

BEST
SUPPLIER
OF THE YEAR
NORWAY

SNACKING
D’OR 2017 
FRANCE

“LIVING WELL
THE WAITROSE
WAY AWARDS”,
UK

ETHICAL
TRADE
CHAMPION
2018, UK

“LIVING WELL
THE WAITROSE
WAY AWARDS”,
UK

SUSTAINABLE
AWARDS, 
WASTE NOT,
UK

SEDEXAWARD
IN THE BEST
COLLABORATIVE
EFFORT
CATEGORY 2017
SPAIN

DLG 2014
GERMANY

NATIONAL
AWARDFOR
INNOVATIONIN
RECOGNITION
TO INNOVATIVE
PATH2017

BEST
INTERNATIONAL
PROJECT.
COFIDES
AWARD
SPAIN

BEST
INVESTMENT
AWARD IN OUR
VLISSINGEN
PLANT

SOFI
AWARDS
U.S.A

BEST FOOD
ADVERT IN
FRANCE

BEST
GAZPACHO
IN THE
MARKET

MOST
INNOVATIVE
COMPANY 
BY
CARREFOUR

PRODUCT
INNOVATION
AWARD UK

BEST
TECHNICAL
PERFORMANCE
INNOCENTUK

BEST
EXECUTION OF
COLLABORATIVE
LAUNCH PLAN
UK

GOLDEN PREIS 
2016/2017 
GERMANY

BEST PRODUCT
OF THE YEAR
2017/2018 
SPAIN

PRODUCT
INNOVATION AWARD 
FRANCE

TESCO AWARD 
INNOVATION IN OWN
BRAND FOR JUICE
BAR UK

BEST SEASONAL THE
GROCER AWARDS
UK

NEWCOSMETICS
DRINKS
JAPAN

SUPERIOR PB
DEVELOPMENT
PARTNER.LOTTE
MART. KOREA

AMC MOST
INNOVATIVE
COMPANY IN
MURCIA. PME
CARREFOUR
SPAIN

BEST
SUSTAINABL
E BRAND 
AWARD, UK

CFI.CO BEST
CORPORATE
SUSTAINABILITY
STRATEGY

AMC NATURAL DRINKS has received many international awards for innovation, health, 
high quality and sustainability. 
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INNOVATION AND DEVELOPMENT 
OF NEW PRODUCTS

• Consumer Centric Innovation Strategy, placing the
consumer in the centre of everything we do.

• Development of concepts based on trends, market
opportunities and a personalised strategy.

• A highly qualified team for sensory development of
many product ranges for international customers.

• Technical excellence by the AMC teams, working
closely with our customers’ teams.

AMC Innova, the scientific / technical division of AMC NATURAL DRINKS fully engages 
in R&D, through over 150 researchers and technologists. From thorough knowledge 
of trends and consumers, to fundamental research, development of new processing 
technologies and development and launch of new products. 

70%
Innovation Share 

in European 
Private Labels

Over 

400 
products
 launched 
each year

Maximum 
score in 

Independent 
Quality 

Certificates

Unique
First  to 
Market 
concepts
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SQUEEZED AND 
PROCESSED USING 

OUR OWN IN-HOUSE 
TECHNOLOGY

SQUEEZED AND PROCESSED USING 
OUR OWN IN-HOUSE TECHNOLOGY
We carefully select the origin and variety of our fruit and vegetables, 
and they are squeezed in our own squeezing plants near to where 
they are grown. Developed through unique technology ensuring 
the freshness, quality, nutrition and sustainability of our products is 
maintained, endorsed by numerous international certificates. 

AMC NATURAL DRINKS has two Mediterranean climate fruit squeezing plants in Spain 
(FTN 1.0 and FTN 2.0), and has invested in strategically located plants in other climates, 
applying AMC’s latest generation food technologies at all of them. 

In order to guarantee the very highest standards of quality and sustainability throughout 
the entire value chain of our finished products, AMC NATURAL DRINKS works hand-
in-hand with the best world level partners, who have been selected after a long, strict 
process of industrial testing, sensory tests and technical, ethics and sustainability audits. 

FRUIT TECH NATURAL 1.0 

FRUIT TECH NATURAL 2.0
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PACKED AT 
CUTTING-EDGE 

PACKING PLANTS

PACKED AT CUTTING-EDGE PACKING PLANTS 

AMC NATURAL DRINKS has cutting-edge international packing plants that are 
strategically located to serve our customers. Producing a total of: 

INTERNATIONAL CERTIFICATES ENDORSING OUR QUALITY
Our plants are constantly audited and certified by our customers and by independent international organisations, and we meet the maximum European standards in terms of 
flexibility, quality, innovation and sustainability. 

WHITE & GREEN ·  PortugalAMC NATURAL DRINKS · NetherlandsAMC NATURAL DRINKS ·  Spain
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AMC NATURAL DRINKS 
Juices, smoothies, bioactive shots, gazpachos, vegetable beverages and yoghurt, coffee, soups and creams 

SPAIN NETHERLANDS
JUICES, SMOOTHIES, GAZPACHO AND KOMBUCHA JUICES AND SMOOTHIES VEGETABLE BEVERAGES AND YOGHURT

SOUPS AND CREAMS

PORTUGAL

ITALY

Medio 
ambiente2.1.2 / AMC NATURAL DRINKS1.1 / AM  FRESH Social and personnel 

matters 3. Information on respect 
for human beings 4. Information on the fight against 

corruption and bribery5. Social 
commitment6.Enviroment2.

Presentation of AMC Group1.

PACKED AT 
CUTTING-EDGE 

PACKING PLANTS
FUNDAMENTAL

RESEARCH

INNOVATION AND 
DEVELOPMENT OF 

NEW PRODUCTS

SQUEEZED AND 
PROCESSED USING 

OUR OWN IN-HOUSE 
TECHNOLOGY

TRENDS, MARKET AND 
CONSUMER ANALYSIS 



17|    NON-FINANCIAL INFORMATION STATEMENT (NFIS) AMC GROUP · 31/08/2019
D. ANTONIO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

D. ÁLVARO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

TRENDS, MARKET AND 
CONSUMER ANALYSIS 

TRENDS, MARKET AND 
CONSUMER ANALYSIS 
 
• In-house Big Data digital platform, AMC Innova.

• Understanding consumers’ buying factors. 

• We measure rational consumer data through surveys and direct 
observation in stores.  

• We also analyse emotional data through feeling analysis in 
the social media and neuromarketing experiments.

• Nielsen, IRI and Kantar data and market analysis. 

NEUROMARKETING Test Virtual

Test Real

Test Sensorial

Before 
of the case 

study

After
of the case 

study

+21% 
Intencion 

de compra
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MONITORING TRENDS 

Through semantic and pictographic social media analysis to 
establish the maturity level and evolution of trends at world 
level, and thus working with the right innovations strategies 
at the right time and in the right way for each country. 

SEARCH FREQUENCIES 
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AMC NATURAL DRINKS, comprising over 20 companies located strategically in different 
countries: 

Vertical integration 
of AMC Group 
 
This integration allows an array 
of competitive advantages, full 
control from the field to the end 
consumer, allowing high quality, 
sustainable, authentic and healthy 
products to be developed for all 
types of consumers and markets. 

Years 
experience 
in innovative 
natural drinks 

Strategically located 
international 
squeezing and 
packaging plants.  

1,300 +2,000 +400 437 M€ +20
1300 Mean 
annual number 
of employees. 

Product 
references 
on the 5 
continents.

New product 
launches per 
year on the 5 
continents.

Annual turnover 
(AMC NATURAL 
DRINKS consolidated 
division 2018-19) 

OPEN INNOVATION MODEL

SALES OFFICES INTERNATIONAL CUSTOMERS

SQUEEZING AND PACKAGING PLANTS

*The non-consolidated sales of each 
holding are €645 M at AMC NATURAL 
DRINKS. 
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Structure 
AMC Group is a family owned business 
group whose parent company is managed 
by two joint Administrators (the brothers 
Álvaro and Antonio Muñoz) who are in 
charge of governing the organisation, 
representing the group and defining 
the strategy and objectives of each of 
the business lines. Additionally, two 
Management Committees (one for each 
of the Group’s divisions) are in charge 
of implementing those strategies and 
executing the specific policies backed by 
different operating committees. 
 

Business Model
AMC Group’s business model consists 
of vertical integration of the activities 
carried out at each of the two main 
business divisions: AMC NATURAL 
DRINKS and AM FRESH. AMC Natural 
Drinks engages in the production and 
innovation of natural, healthy fruit juice 
and vegetable drinks. AMC Fresh engages 
in research into new varieties, growing and 
marketing fruit, vegetables and flowers. 
Both divisions have a definite customer 
oriented approach. 

AMC Group, 2 Holdings with complete vertical integration:

Fundamental 
research 

Innovation and development 
of new products 

Squeezed and 
processed using our 

own technology 

Packed at cutting-edge 
packing plants 

Trends, Market 
and Consumer 

Variety Development Variety License and 
Growing 

Operations and
 Logistics 

Business 
Relations 

Consumer 
Knowledge 
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Objectives and 
strategies

Our objective as a company is to produce 
fresh products, drinks and natural foods 
that are healthy, tasty and innovative and 
that meet the requirements of modern, 
sophisticated consumers, through 
sustainable growth for AMC and our 
customers, with our goal being that of 
maintaining growth within that objective. 

In order to achieve this, we develop, 
produce and distribute innovative 
food and drinks, complying with the 
very strictest standards of quality and 
sustainability at world level. This is all 
possible thanks to our highly qualified and 
motivated team of professionals, who all 
share our values and rationale. 

The key to our success is that we focus 
on understanding the needs of our 
customers and consumers in different 
markets, working on innovation and 
continuous improvement, and at all times 
keeping sustainability and efficiency 
at the forefront of our operations at all 
levels of the organisation, thanks to our 
own avant-garde technologies that allow 
us to develop high quality, outstanding 
products.

In-house, differentiating, unique, 
disruptive, consumer approach R&D. 

Complete vertical integration. 

Patented technologies / robust, 
differentiating intellectual property. 

Strategic locations for our 
markets and customers. 

A growing fruit, vegetable and natural 
drinks consumption market. 

Access to qualified talent. 

Public support in research, 
innovation and development. 

A committed, professional team. 

Accessible financing. 

Goodwill, prestige and 
recognition of AMC Group.

Growing trend in the increase of food 
product consumption, 100% vegetable, 
sustainable, transparent, clean label, 
natural in all countries worldwide. 

Optimisation, digitalisation/AI/IOT 

Geographical expansion 

Diversification of similar products using 
the same strengths as AMC Group

Retail and on-line sales model changes. 

Sustainability and fluctuating 
raw materials prices.

STRENGTHS THREATS OPPORTUNITIES

Principal factors and trends affecting future evolution
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2. Environment
2.1. Environmental policy

Our Group is aware that all industrial and agricultural activity can affect its 
environment, and we therefore undertake to act as responsibly as possible in order 
to avoid and reduce any potential negative impact. We therefore regularly identify 
and assess the environmental aspects and impacts related to our activity, which 
mainly involve the consumption of resources and production of waste, emissions and 
effluent.

Our commitment begins with strict compliance with the legal requirements applicable 
to our activities and products, which are periodically reviewed in accordance with 
continuing changes and stricter demands established by local, regional, national and 
European authorities. Likewise, we comply with the additional commitments that we 
voluntarily sign up to, and the specific requirements established by our customers 
and suppliers.

Our Group is committed to preventing environmental pollution at each of our 
facilities, from the supply of raw materials through to the final destination of our 
products. We work on reducing the consumption of non-renewable resources and 
reducing the production of waste, effluent and emissions, while at the same time 
guaranteeing conservation of ecosystems and fostering the use of renewable energy 
and material sources.

Social and personnel 
matters 3. Information on respect 
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2. Environment
2.1. Environmental policy

In order to achieve this commitment, the Group is actively working on efficient, 
respectful use of water and energy, to reduce and recover post-industrial waste, to 
integrate the principles of a circular economy in our business and to increase the 
sustainability of our packaging systems and supply chain.

The importance of raising awareness, training and engagement by all parties 
involved in all levels of the chain is also recognised. Consequently, all workers 
and collaborators are involved in good environmental performance, and best 
environmental practices are encouraged and positively valued among our suppliers.

Our Group is committed to reducing its impact on the environment by preventing 
pollution and production of waste, and also reducing consumption of non-renewable 
resources, such as water and energy, throughout the entire lifecycle of the products 
we manufacture or produce. 

Furthermore, business differentiation requires specific environmental policies.  
Therefore, the information contained in this section is not standard for all the 
Group’s companies and all geographical locations, but is adapted in accordance with 
local needs and requirements, while ensuring the Group’s policy of high standards of 
quality. 
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2. Environment
2.2. Pollution

Among the measures the Group has 
implemented in its operations, we 
have developed and implemented our 
Environmental Management System 
(EMS) in accordance with the directives 
established in the standard ISO 14001. 

In this sense, the risks and impacts to the 
environment are identified and managed 
through our EMS. The EMS process 
map identifies the activity, the potential 
impact and the control, supervision and 
production of reports to manage risks. 
Environmental impact assessments are 
conducted at our different locations. This 
includes assessing waste production, 
energy consumption, the use of water, 
packaging, raw materials, chemicals and 
cooling gases, emissions, noise and light 
pollution, and other impacts and risks.

As an example, a monitoring chart is 
provided for certain control and risk 
activities. 

SIGNIFICANT ASPECTS ASSOCIATION IMPACT PREVENTIVE AND CONTROL MEASURES

Consumption of non-
renewable resources. Exhaustion of resources

• Energy and water efficiency improvement plan. 

• Specialised, multi-disciplinary committees on energy and 
water efficiency. 

• Packaging sustainability committee.

CO2 emissions Atmospheric pollution 
/ climate change

• Monthly calculations and carbon footprint reduction plan 

• Production and use of clean energy: biogas, green electricity

Waste production Potential soil and water 
pollution / climate change

• Fostering circular economy initiatives and 
internal waste sorting and recycling procedures 
by waste type. Zero waste project.

• R&D&I for recovery of food by-
products: zero food waste to tip

• Endorsement procedure of authorised waste managers.

Production of industrial effluent Potential water pollution
• On-site industrial effluent treatment plants. 
Treatment of 100% of water and energy recovery 
through anaerobic digestion reactors.

Noise production Noise pollution
• Measures to reduce the main emissions sources 

• Periodical official controls
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2.2. Pollution
2.2.1. Gas emissions and reduction measures:

The carbon footprint is an environmental indicator that reflects “all greenhouse 
gas emissions (GHG emissions) produced directly or indirectly by an organisation 
or product”. This environmental impact is measured by conducting an inventory of 
greenhouse gas emissions or a lifecycle analysis depending on the footprint type.

The stages that have been defined to calculate AMC Group’s carbon footprint are as 
follows:

I. Scope 1 emissions, also known as Direct Emissions.
These are the greenhouse gas emissions that are directly produced by an organisation 
through burning fossil fuels in machinery or in the organisation’s vehicles, loss of 
cooling gases or chemical reactions during production processes.

II. Scope 2 emissions or Indirect Energy Emissions.
These are the greenhouse gas emissions produced through the energy required by 
the organisation. These emissions depend on the amount of energy the organisation 
requires and its energy mix in the grid that supplies the organisation.

III. Scope 3 emissions, also known as Other Indirect Emissions.
These emissions are attributable to the products and services required by the 
organisation, which in turn will have produced emissions. They are more difficult to 
calculate owing to the  large amount of products and services used by organisations 
and the difficulty of accurately identifying the emissions produced by these products 
and services if they are not reported by the supplier.
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2.2. Pollution
2.2.1. Gas emissions and reduction measures:

AMC Group is currently undergoing its initial stages of calculating its carbon footprint 
indicator for Scopes 1 and 2.

At AMC Group we are working to reduce our contribution to climate change. In order 
to support this process we are measuring our greenhouse gas emissions (GHG) in our 
operations.

A summary of emissions is shown in the following tables:

The gases included in the calculations are: 

 •  Carbon Dioxide 
 •  Methane
 •  Nitrous oxide
 •  Hydrofluorocarbons
 •  Perfluorcarbons
 •  Sulphur hexafluoride

As mentioned previously, the specifics of each business mean that different efficiency 
solutions are required, and therefore each division, and each branch even, could have 
different efficiency policies or could be at a different stage of implementation of the said 
policies.

Consequently, AMC NATURAL DRINKS has provided the following information on gas 
emissions reduction and investments (this information is currently being compiled at 
AM FRESH). 

Scope CO2 emissions (tn)
Scope 1 (direct emissions) 15.877
Scope 2 (indirect emissions) 20.084
Total Scope 1+2 emissions 35.961

 GAS EMISSIONS/
EMISSIONS       AMC SPAIN          AMC VLISSINGEN

EN18 – Intensity of 
GHG emissions (*)

0.091 tn CO2 eq/ 
t production

0.101 tn CO2 eq/ 
t production

EN19 – Reduction of 
GHG emissions (*)

-7% (2019 vs 2015) 
reduction in emissions 
intensity

-0.7% reduction in 
emissions intensity

GENERAL

EN31 - Breakdown of 
environmental costs 
and investments

Investments to reduce 
our environmental 
footprint – 84.161 €

Environmental costs 
related to waste 
management, emissions, 
water treatment, levies 
and fees – 1.393.679 € 

Investments to reduce 
our environmental 
footprint – 352.438 €

Environmental costs 
related to waste 
management, emissions, 
water treatment, levies 
and fees – 1.265.832 €
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2.2. Pollution
2.2.1. Gas emissions and reduction measures:

Furthermore, the following energy efficiency measures have been implemented at the 
Group’s packaging facilities in Spain and the Netherlands:

• LED lighting.

• High-efficiency air compressors with the option of heat recovery.

• Steam boiler economisers and condensate recovery system in the steam line.

• Heat recovery system in the effluent treatment plant

• Tailor-made efficiency control and management system, and installation of frequency 
converters. 

• Anaerobic digestion plant, with the potential to produce 1 million m3 of biogas per 
year, equivalent to 7 million Kwh, sufficient to power the boiler house and reduce 
consumption of natural gas.

• Implementation of a seawater cooling system in the Netherlands, which, owing to 
the proximity of the plant to the port, allows naturally covering energy and water 
requirements during the first stages of the general cooling system at the plant. This, 
in addition to installing high-efficiency centrifuges with a maximum performance 
coefficient (which converts 1 KW of electricity in over 5 KW of refrigeration), all the 
frequency converters and a centralised glycol system, allows covering the cooling 
requirements while reducing energy and water consumption to a minimum, all 
controlled by SCADA.

• As for steam production, the boilers with low-emissions multi-flame burners, a 
special mixing mechanism to distribute the gas between the primary and secondary 
nozzles, achieves highly efficient combustion.

• 100% of the industrial effluent is treated at the anaerobic digestion plant producing 
biogas, in this case outsourced for common use in the industrial zone where the plant 
is located.
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2.2. Pollution
2.2.1. Gas emissions and reduction measures:

Citrus Farming Cool Farm Tool & GHG Emissions

In 2010 the Group became the first company in Europe 
to use the carbon footprint  logo on its citrus fruit 
packaging for the peace of mind of its consumers. It had 
been identified that 85% of the emissions in the product 
lifecycle were produced on the farm through the use of 
fertilisers.

This was therefore where we concentrated on reducing 
carbon, and since 2015 we have been using the Cool 
Farm tool to measure carbon emissions. This graph 
shows the emissions from the use of fertilisers and 
pesticides by hectare for a sample of its farms in Spain 
(280 hectares). These data allow comparing and 
analysing farming activities at different plantations 

uniformly, and identifying the best practices so that they can be implemented on 
other farms. 

The tool allows investigating the differences between the use of fertilisers on 
different soil types, roots and varieties to foster best practices, and ultimately to find 
the best ways of improving soil health while reducing fertiliser consumption.

The following illustration shows how the fertiliser requirements during the life of a 
citrus fruit tree reduce during its life.

As for noise and light pollution in farming and in warehouses, the company guarantees 
prevention and reduction of all types of pollution, including noise and light pollution, 
by analysing, producing the mandatory documents and measurements necessary to 
obtain the required environmental authorisations. 
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2.3. Circular economy, sustainable use 
of resources and waste prevention
2.3.1. Waste and recycling
The Group has implemented procedures, management and awareness measures 
in order to constantly optimise and improve the order of priority established in 
waste management hierarchy: prevent, minimise, reuse, recycle, recover energy and 
disposal as the last resort. 

In regard to food waste, this is one of the most significant challenges the farming 
and food industries face today. According to the official data published by the 
United Nations, around one third of all the food produced in the world for human 
consumption is lost or wasted along the chain, from the field to the table. Therefore, 
AMC Group has aligned with the United Nations Sustainable Development Goals 
(SDG), and more specifically with SDG 12.3 to reduce the amount of global waste 
per capita by half in distribution and end users, and to reduce food losses in the 
production systems and supply chain by 2030. 

In order to achieve this implementing tandard measurements and actions is 
fundamental, and therefore the Group adopted the “Food Loss and Waste 
Accounting and Reporting Standard”, developed by organisations such as the FAO, 
UNEP, World Resources Institute and WRAP.

The Group has been working on reducing food waste ever since its origins. Thanks 
to the general R&D&I programme in the drinks division with over 20 fundamental 
research projects, many focussing on improving the sustainability of processes and 
activities, AMC achieved its objective of sending “Zero waste to disposal sites” over 
a decade ago. 

To achieve this, new, surprising products, ingredients and materials are designed 
and developed from the waste produced during the fruit and vegetable squeezing 
and processing processes. These exclusive new ingredients allow naturally adding 
nutritional and organoleptic value to our juices and natural drinks, and also add 
natural value to industrial applications in other sectors such as the pharmaceutical, 
nutritional-cosmetics or confectionery industries. They also allow developing 

natural substitutes for synthetic products and materials, such as bio-fertilisers 
or bio-plastics. Finally, other alternative uses are employed, such as animal feed, 
compost or energy recovery, thus managing to close the sustainability circle.

In regard to non-organic waste, all of it is managed through waste managers who 
have been authorised by the relevant authorities and certified in regard to their 
internal procedures. 

Close collaboration with these waste managers and continuous improvement in 
internal awareness has allowed us to move forward towards our goal of being a “Zero 
waste” company by 2025 (no organic waste), and to achieve this we are implementing 
our ZERO WASTE Project at some of our facilities.
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2.3. Circular economy, sustainable use 
of resources and waste prevention
2.3.1. Waste and recycling
In 2019, the following quantities of waste were produced, itemised by division:

(1) 6,561 tonnes, of which 65% was sent for recycling or recovery, including plastic, 
card, wood, scrap metal and glass. The remainder was used for energy recovery, 
achieving 0% sent for disposal and 14.18 tonnes were rated as hazardous waste, 

mainly empty cleaning and disinfectant product containers at the manufacturing 
plants.

In regard to effluent at packaging plants, 334,704 m3 was produced.
100% of the effluent produced at our industrial plants is treated in the treatment 
plant, where energy is recovered through anaerobic reactors. The produced biogas 
is used as a source of renewable energy to supply the treatment process itself, thus 
making it energy self-sufficient.

Packaging

Many of the products we produce are distributed around the world. In order to 
protect the products, extend their shelf life and to provide an easy to sell item for 
end consumers, we use significant amounts of primary and secondary packaging.

Thanks to the inclusion of recycled materials in our drinks packaging, we have 
managed to reduce the energy required in the life cycle by 24%, a 19% reduction in 
our carbon footprint and 39% reduction in our water footprint. 

Drinks packaging is 100% recyclable and is among the lightest on the market in the 
category, meaning we have saved over 1 million kg of plastic in the last 5 years.

Moreover, through ecological design and innovation we are actively cooperating in 
achieving the reduction and recycling goals established by the European Union and 
the Ellen MacArthur Foundation, including eliminating elements and materials that 
can cause problems during recycling, contributing to ensuring that 70% of packaging 
is effectively recycled and composted at the end of its shelf life by 2025, and also 
increasing the recycled material content by up to 30% by 2025. 

Tonnes waste AMC NATURAL 
DRINKS AM FRESH

Organic waste
Own sites 0 2.833

Third party  NA 3.237

Total 0 6.070

Non-organic waste
Plastics 

4,256 
(equivalent to 65% of the 

total sent for recovery)

99

Metal 0.15

Wood 534

Card  3.121

Glass NA

Dry mix recycling NA 0.43

Green organic waste NA 993

Hazardous 14 6

General waste 2,291 948

Total 6,561 (1) 5.701
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2.3. Circular economy, sustainable use 
of resources and waste prevention
2.3.1. Waste and recycling
With respect to this, the Group’s goal is even more ambitious, since by 2020 we 
hope to be using over 50% of recycled plastic in all our bottles, which will save over 3 
million kg of virgin plastic each year. 

Moreover, through innovation in the development of alternative materials 
to traditional plastic, the Group is committed to using 100% renewable and 
compostable materials. One example of this is the European LIFE Citruspack project 
https://citruspack.eu/ , in which AMC heads up the development of 100% bio-based, 
compostable packaging made from citrus fruit peel obtained at our own plants 
during squeezing.

AM FRESH has also made major improvements in its packaging, reducing the use 
of packaging at its manufacturing plants through the use of lower density meshes 
and films, reducing the secondary packaging used in its product range by eliminating 
coatings and tray handles which do not add any intrinsic benefit to the quality, and 
wherever possible guaranteeing that all types of packaging are recoverable and 
recyclable.

Others

Whenever possible, the Group donates its surplus products to charity organisations 
for redistribution. For example, in the United Kingdom, we are one of the biggest 
contributors to FareShare, a member of the European Food Banks Federation and 
the Global Foodbanking Network. FareShare is part of the global movement working 
to fight against hunger by collecting surplus foods and delivering them to people who 
need them. To date AMT FRESH has donated almost 1 million meals to the needy.

The Group donated over 100 tonnes in the 2018-2019 financial year.
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2.3. Circular economy, sustainable use 
of resources and waste prevention
2.3.2. Environmental evaluation of suppliers
The following information is provided in relation to the environmental evaluation of 
suppliers: 

Our producers carry out different farming certification processes (which include 
environmental assessments), fundamental SMETA and SIZA pillars and also selectively 
complete the CFT to better represent the products and regions in the entire supply base.

2.3.3. Consumption of water and supply of water in 
accordance with local limitations

The Group is strongly committed to saving water and reducing the water footprint 
of its processes and products. Including recycled plastic in packaging, for example, 
means we have been able to reduce our water footprint by 39% compared to virgin 
plastic. On the other hand, water is a vital resource, particularly in food production. 
The goal here is to implement a responsible approach to water through our 
operations. 

On our own farms we work to reduce water consumption through the use of water 
sensors that read the exact moisture in the bulb, thus optimising irrigation and 
adopting measures to avoid leaching.
At industrial and farming level, different water saving measures have been 
implemented. 

Some examples of this are described as follows:

An internal rinsing water recovery, treatment and reutilisation system has been 
implemented at our industrial facilities, which has led to saving 31,380 m3 of water 
in the last year, in addition to optimisation of the reverse osmosis stages, leading to 
additional savings of 19,988 m3 of water. 

The seawater cooling system at our packaging factory in the Netherlands allows 
saving between 25,000 and 30,000 m3 of fresh water per year, in addition to an 
aseptic dry sterilisation process for bottles, thus reducing water consumption in this 
processing stage by 40%. Likewise, we are implementing an internal rinsing water 
recovery, treatment and reutilisation system and optimisation of reverse osmosis 
stages, among other measures.

In 2016 the irrigation water field monitoring tool was created, simple in design and 
without cost for farmers. The tool reports and compares the use, efficiency and risks 
for producers until 2040.

CIRCULAR ECONOMY - ENVIRONMENTAL 
EVALUATION OF SUPPLIERS

EN32 - % of new 
suppliers who were 
inspected in regard 
to environmental 
criteria (*)

100% of our suppliers are certified in accordance with our 
internal supplier endorsement procedure, which includes 
environmental criteria. Furthermore, 60% of suppliers 
are connected to AMC through the Sedex international 
platform, through which environmental, social and 
health and safety criteria are reported and evaluated.

EN33 - Significant, 
negative 
environmental 
aspects, real and 
potential, in the 
supply chain and 
relevant measures.

We work closely with our suppliers to reduce the 
environmental impact of our supply chain. For example, 
we have identified that some crops require more intensive 
treatment than others in line with specific pests and 
diseases in the countries where they are grown, such as 
apple crops in Poland. These phytosanitary treatments 
can have a negative environmental impact in the long-
term. In this context, in a collaborative environment such 
as the JuiceCSR platform, AMC actively collaborates 
in projects aimed at minimising the use of products 
that have a high negative impact on aquifer pollution 
and biodiversity, substituting these products for 
active matter that ensures the same crop protection 
while reducing the impact on the environment.  
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2.3. Circular economy, sustainable use 
of resources and waste prevention
2.3.3. Consumption of water and supply of water in 
accordance with local limitations

The objective of this tool is to guarantee that the use of water is measured, guided 
and reduced at all production sites, while at the same time proving that through 
measuring water usage, the best practices are being implemented in production 
techniques in order to protect future water supplies.

Through comparative evaluation, producers can see where they need to improve in 
terms of storage, delivery and efficiency of their water resources. This means that 
producers are able to lobby for equal water rights for the production of fruit in 
regions where there is scarce water supply and regulations are being implemented.

Since this tool was created in 2017, reports have been produced by over 146 
producers for 500 orchards through this tool. Access to the data reports (which is 
anonymous) is not only for producers, but also for exporters and retailers alike, so 
that they can monitor complete abstraction of the water basin for their activities in 
the citrus fruit supply chain.

The following bar chart illustrates the total water use efficiency by part of our farms 
in Spain in the last 4 seasons.
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2.3. Circular economy, sustainable use 
of resources and waste prevention
2.3.3. Consumption of water and supply of water in 
accordance with local limitations

On the other hand, water consumption at the Group’s different sites was as follows:
 

(1) 2019 vs 2015 – VIGIA data This accounts for a 17% reduction in water intensity.

(2) 2019 vs 2015 – Vlissingen Efficiency Report Data. This accounts for a 2% increase 
in water intensity owing to the installation and commissioning of new packaging 
lines and the implementation of new production processes, and also preparation of 
vegetable drinks, which require an additional demand for water.

(3) 18.8% of all water is recycled or reutilised.

CONSUMPTION 
- WATER m3

AMC 
ESPAÑA

AMC 
VLISSINGEN

AM FRESH
Manufacturing/
Packhouses/
Offices

AM FRESH 
Own farms

EN8 – Total 
water capture 376.872 (1) 394.273 (2) 57.169 3.341.698

EN10 - % and 
total recycled 
and reutilised 
water volume

71.074 (3) - - -
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2.3. Circular economy, sustainable use 
of resources and waste prevention
2.3.4. Consumption of raw materials

2.3.5. Direct and indirect energy consumption
The Group’s total direct and indirect energy consumption is as follows:

AMC 
PACKAGING

MATERIALS 2019
AMC Spain AMC Vlissingen AM FRESH

 (UK only)

Total plastics 
(tonnes) 3.816 4.779 486

Total card 
(tonnes) 5.420 4.907 6.168

AMC 
PACKAGING 

MATERIALS 2019
AMC Spain AMC Vlissingen AM FRESH

 (UK only)

EN3 – Consumo 
energético 
interno (*)

Total: 48.282 Mwh
Direct
(natural gas): 

30.735 Mwh

Indirect 
(electricity):

17.547 Mwh
Of which, 2,474 
Mwh is from 
renewable sources 
(electricity 
+ biogas)

Total: 60.013 Mwh
Direct
(natural gas):
 
39.494 Mwh

Indirect 
(electricity):

20.519 Mwh
Of which, 2.516 
Mwh is from 
renewable 
sourceslectricidad 
+ biogás)

Total: 21.731 Mwh
Direct (natural 
gas, diesel, 
biodiesel, petrol): 

7.887 MWh

Indirect 
(electricity):

13.844 MWh
Of which, 163 
Mwh is from 
renewable sources

AMC 
PACKAGING 

MATERIALS 2019
AMC Spain AMC Vlissingen AM FRESH

 (UK only)

EN5 – 
Intensidad 
energética (*)

0,334 Mwh/
tn (HC sheet)

0,3602 Mwh/
tn (HC sheet) N/A

EN6 – 
Reducción 
del consumo 
energético (*)

-4.5% energy 
intensity 
reduction (2019 
vs 2015: 0,3498 
Mwh/tn – DAMA) 

-2,5% energy 
intensity reduction 
(2019 vs 2015: 
0,3694 Mwh/tn – 
efficiency report

N/A
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2.4. Climate change
We are also implementing measures to adapt our company to the consequences of 
climate change, mainly through research into vegetable varieties by our companies 
Genesis Innovation Group and SNFL. Primary farming sustainability is a key driving 
force behind our vertically integrated business model. Climate change can entail 
a number of impacts, including a reduction in water availability and increase in 
diseases.

In our selection of citrus fruit varieties, natural resistance to diseases and selecting 
varieties that have naturally higher yields are taken into account as selection criteria. 
That helps to reduce grower losses and higher food waste, and reduces the amount 
of pesticides and fungicides that need to be used. We select varieties that are 
naturally seedless to avoid any chemical treatment against pollinators. We also test 
several grafts to reduce water requirements, increase yield and improve adaptation 
to poor soils / salinity conditions.

In our table grape programme, we are developing varieties that are resistant to 
the main diseases that affect these crops. Vineyards account for 5% of the total 
crop area in Europe, but they also account for 65% of all fungicides. By developing 
resistant varieties, there is an enormous potential to reduce the amount of fungicides 
required for these crops, thereby reducing the impact on the environment and on 
human health. We have also developed a programme for optimised use of nutrients, 
taking into account the nutritional composition of the plants. This means that only 
the nutrients that the plants actually need are provided, avoiding any unnecessary 
release of chemicals into the environment.
In order to drive improvements in the adaptation to climate change, the need 
to measure, guide and act in counties of primary farming production has been 
acknowledged, and innovative tools have been developed through expert 
cooperation between academics, NGO and colleagues in the industry.

The region where our Spanish fruit juice division is located is characterised by 
its high water stress. Therefore, we are constantly working on introducing new 
measures to maximise water saving and to regularly control evolution and possible 
deviations through Efficiency Plans and Committees. These Committees also work 
to reduce energy consumption at our facilities, avoiding greenhouse gas emissions. 
This is controlled through indicators such as the carbon footprint.

Thanks to AMC’s commitment to society and our customers, we have managed to 
reduce the environmental footprint of our plastic packaging. Through our Plastics 
Committee, we are working to increase the amount of recycled PET and to reduce 
the amount of plastic used in our packaging, whilst at the same time seeking 
alternatives to traditional plastics and taking part in innovation projects on the use 
of more sustainable materials and promoting the circular economy. 
Moreover, AMC has committed to promoting and encouraging awareness among 
personnel through activities inside and outside the working environment, since 
workers need to be engaged in caring for and protecting their local natural areas.

Social and personnel 
matters 3. Information on respect 

for human beings 4. Information on the fight against 
corruption and bribery5. Social 

commitment 6.1. Presentation of 
AMC Group Environment2.



37|    NON-FINANCIAL INFORMATION STATEMENT (NFIS) AMC GROUP · 31/08/2019
D. ANTONIO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

D. ÁLVARO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

2.5. Biodiversity
The Group is firmly committed to a business model that fosters the development 
of productive, quality farming that is both sustainable and able to guarantee long 
term conservation of natural resources. Biodiversity is very important in our farms, 
since poorly managed intensive farming is the source of a number of environmental 
problems that endanger biodiversity.

Encouraging best environmental practices at our farms, including identification 
of native plant and animal wildlife species around the farm is promoted, as is 
maintaining and improving natural soil fertility, by adding mulch to the topsoil.
Our sites in Spain also take part in many environmental projects to promote 
biodiversity of crops, such as BioD, Zero Residue, Bee Friendly and water saving 
programmes.

Several of our farms have been certified according to the Bee Friendly 5 Standard, 
which means they meet strict specifications related to guaranteeing traceability and 
beneficial crop rotation, close supervision of the use of pesticides and establishing 
biodiversity conservation areas, among others. The Bee Friendly label is used to help 
consumers identify bee friendly products, and therefore allowing them to choose 
and promote farming practices in harmony with pollinator welfare.

We also take part on the BIODiversity Grow programme, under which our 
Clementine oranges were certified for implementation the first year. This 
programme, undertaken in conjunction with Valencia University, involved detailed 
surveys of the environmental, social, economic and regulatory context of the 
farm, identifying native wildlife, reviewing farming management and practices and 
identifying the ecological infrastructure and soil management.
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2.5. Biodiversity
Encompassed within the sustainable supply strategy at the farms where products for 
our industry are produced, biodiversity is one of the most important environmental 
aspects in regard to farm management. We work with traditional, organic and 
integrated producers, whose Biodiversity strategy is the pillar on which production 
is based, where the use of phytosanitary products has been reduced and a biological 
approach to pest control in their crops is promoted, as is restoring the native wildlife 
balance.

Biodiversity tools:

In 2019 we started to work in association with Cool Farm Alliance to develop a 
Semiarid and Mediterranean Biodiversity module that will be launched for public 
use through the Cool Farms Tool Platform in 2020. The members of this project 
include NGOs, scholars from Cambridge and East Anglia Universities and farmers 
who represent most types of citrus fruit, grape and rice farms. A pilot project has 
been started in Spain, Chile and Cyprus to obtain active information.

The Cool Farm Tool Biodiversity module will allow farmers to add points to show how 
well they are doing. Scores will build up as they make progress: the more positive 
action, the higher the score. Biodiversity assessment provides scores covering four 
dimensions and eleven groups of species. Farmers can see which groups of species 
are benefiting from their practices and how they could increase and broaden the 
scope of those benefits.

Our Group does not have any adjacent facilities, or any that contain or are located 
within protected areas or unprotected areas of high biodiversity value, and does not 
operate in areas where species included on the IUCN red list inhabit, or those on 
national conservation lists whose habitats are in areas affected by our operations, 
according to the degree of danger of extinction of the species.

Land use:

Exporter farm assessment:

Grass and flower habitats
27% | 13 H.A.

1% | 0.4 H.A.

72% | 35.5 H.A.

Woody habitats

0% aquatic habitats

27% 
Farmed 

products

21% 
Small

habitats

44% 
Large

habitats

25% 
Farming
practices

Productive (no nature management)
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3. Social and personnel matters

AMC Group is committed to creating jobs in each of the countries where we operate, 
closely collaborating with schools, universities, organisations and minority collective 
groups in order to provide first job opportunities and professional development 
plans for the local community. 

People are the organisation’s lifeblood, and attracting and retaining talent is one of 
the Group’s pillars, seeking out people whose attitude and values are aligned with 
our culture and vision. 

The Group’s success is directly related to the quality and engagement of its personnel, 
and the working environment. These aspects are nurtured and encouraged from day 
one, and are reflected in our regulations and procedures that ensure equality and 
fair treatment.  

The Group has different applications to manage its personnel information, which is 
being migrated and adapted to new information requirements. Consequently, we are 
preparing and standardising the information required through current regulations, 
although the Group believes that this information can be provided to third parties 
and can be included in this report during the coming year. 
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3.1. Employment
Total number and breakdown of employees.

The total number of employees by gender and by country is shown in the following 
table:

Information on dismissals is shown in the following data:

Country Men Women Total
Spain 1.625 1.024 2.649
United Kingdom 408 363 771
France 50 30 80
Netherlands 171 113 284
USA 12 10 22
South Africa 7 13 20
Canada 5 6 11
Germany 4 3 7
Totals 2.282 1.562 *3.844

Age Senior Manager Manager Non Manager Total
From 18 to 30 - - 9 9
From 31 to 49 2 8 22 32
Over 50 5 10 12 27
Totals 7 18 43 68

Men Women

Country Permanent Temporary Interns Permanent Temporary Interns

United Kingdom 408 363 771 354 9 -

Canada 18 16 34 6 - -

USA 12 10 22 10 - -

Spain 7 13 20 789 197 38

Netherlands 16 - -

South Africa 5 6 11 13 - -

Totals 2.282 1.562 *3.844 1.547 206 38

Men Women

Country Senior
Manager Manager

Non
Manager

Senior
Manager Manager

Non
Manager

United Kingdom 106.147 52.707 25.272 99.756 48.867 23.231
Canada - 87.586 40.218 - 84.905 35.749
USA 143.605 87.685 57.971 89.373 74.850 47.238
Spain 64.905 40.375 19.073 116.130 53.566 19.453
South Africa 81.743 39.517 19.510 - 41.538 20.460
Netherlands 48.043 38.725 29.539 49.032 35.576 32.539

Senior Manager Men vs Women Manager Men vs Women Non Manager Men vs Women

Country Ratio Ratio Ratio

United Kingdom 106.147 52.707 25.272
Canada - 87.586 40.218

USA 143.605 87.685 57.971

Spain 64.905 40.375 19.073

South Africa 81.743 39.517 19.510
Netherlands 48.043 38.725 29.539

On the other hand, classifying employees by the type of work contract is shown in 
the following table: 

Mean remuneration and the evolution thereof by gender, age and professional 
category or equal value are as follows:

Mean remuneration of executives and directors, including variable remuneration is 
itemised in the 2019 annual accounts.  

The salary gender gap, remuneration for the same jobs or the company’s mean

* Average workforce

* Average workforce
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3.2. Payment to social 
welfare and savings systems
The Group operates pension schemes in accordance 
with local legislation and remuneration  policies which 
are therefore not uniform. In general, the Group’s main 
operations centres can be broken down into Spain, 
United Kingdom and North America.

The Group does not have a defined pension scheme 
regime in Spain, and simply contributes to the state 
pension scheme as required by law.
The Group operates a “Group Personal Pension 
Scheme” in the United Kingdom, through which 
employees must contribute a minimum percentage of 
their salary to their own individual pension scheme, 
and the Group will usually match this contribution.
In North America, the Group contributes the 
equivalent of 6% of each employee’s salary to a pension 
scheme (Canada) or or 401(k) plan (USA).

All pension schemes are applied as “defined 
contribution” schemes through which the Group 
contributes funds to the plans, but does not have 
authority over how employees chose to best invest the 
said contributions.

The Group provides the same benefits to all employees, 
whether they are full or part time workers.

3.3. Implementation of job 
disconnection policies
In Article 88 of Organic Law 3/2018 of 5th December 
on Personal Data Protection and Guarantee of Digital 
Rights, in regard to digital disconnection from work, the 
obligation of the Group is established, on previously 
negotiating with the workers’ representatives, to define 
an internal policy for workers, including directors, on 
disconnection and training action and awareness by 
personnel on the reasonable use of technology to avoid 
the risk of IT fatigue.

More specifically, the Law states that the right to digital 
disconnection must be guaranteed in cases of entirely 
or partially working remotely, and from home in regard 
to the use of technological tools for work. The Group 
has not yet defined a specific policy. In this sense, we 
are analysing the said law and working on identifying 
possible measures and procedures to implement it at 
the Group.
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Employees the right to PL Employees opted for PL
Men Women Men Women

United Kingdom 411 363 23 37
Canada 5 6 - -
USA 12 10 - -
Spain 1.193 693 17 11
South Africa 7 13 1 2
Total 1.628 1.085 41 50

Employees who returned 
to work after PL

Employees who continued working 
after 12 month of PL RTW

Men Women Men Women
United Kingdom 23 37 23 37
Canada - - - -
USA - - - -
Spain 17 11 17 11
South Africa 1 2 1 2
Total 41 50 41 50

3.4. Measures to balance family and 
working life for both parents
At AMC Group we are committed to finding a balance between family and working 
life. 

In recent years we have therefore implemented flexible working hours and we have 
always tried to adapt working hours to the needs of the members of our workforce.

The data provided in the following tables shows the total number of employees who 
have chosen this system to support the members of their families.

3.5. Health and Safety

The Group is committed to ensuring the health and safety of our workers in 
accordance with the Occupational Hazards Prevention Law and complementary 
Regulations.

The Company has implemented and applies a Hazard Prevention plan to guarantee 
the health and safety of its workers in all aspects related to their jobs.

We are all responsible for knowing, understanding and implementing all the Health 
and Safety rules, thus avoiding danger to our physical integrity and that of others.

There is a Health and Safety Committee consisting of the Prevention Officers 
(representing our Workers) and three company representatives. This Committee 
meets on a quarterly basis and whenever requested by any of the members.

The Group provides information and general training for all its workers in regard 
to Prevention of Occupational Hazards, and specific training for people in key or 
operational jobs.

(*) PL – Refers to Parental Leave 

The following table shows the number of employees who returned to work after 
parental leave and the number who remained at the company 12 weeks after 
returning.

Social and personnel 
matters3. Information on respect 

for human beings4. Information on the fight against 
corruption and bribery5. Social 

commitment6.1. Presentation of 
AMC Group Environment2.



43|    NON-FINANCIAL INFORMATION STATEMENT (NFIS) AMC GROUP · 31/08/2019
D. ANTONIO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

D. ÁLVARO MUÑÓZ BERAZA
JOINT ADMINISTRATOR

3.5.1. Work accidents, accident frequency and severity, 
and occupational diseases; itemised by gender.
A. Types of Accidents

The most common accidents at our work sites are due to over exertion of the skeletal 
muscle system, sprains, twists and cuts, emphasising that all the accidents that have 
occurred have been rated as minor. There have been no serious accidents.

B. Accident frequency rate (AFR)

The Accident Frequency Rate is the number of accident incidents that occur during a 
working day, per million hours worked by the workers exposed to the risk. 

As a result of the action implemented in recent years, we are fairly pleased that all 
the Group’s companies are below the average in the sector, which stands at 38.41%, 
whereas AMC’s rate is 24.68%, and considering all the workers in AMC Group as a 
whole, this is 7 points below the average.

C. Incidence rate of Occupational Diseases (IROD)

The Group’s occupational hazards prevention team work to avoid risks of job related 
diseases, taking into account the opinions of the people who carry out the work, 
and the reports from medical check-ups on the workforce, thereby compiling the 
necessary information to make decisions to avoid Job Related Diseases.

This sometimes takes place when people change jobs, when jobs are redesigned or 
even when processes are mechanised. This work takes place before situations of 
job related diseases can appear, and it is therefore not surprising that there has only 
been one case of a job related disease. 

This rate is expressed as the number of job related diseases per 1000 workers, and is 
less than 1%.

D. Lost Work Day Rate

Taking into account that this rate accounts for the lost work days per worker per 
year as a result of workplace accidents, the global figure in our companies stands at 
0.59% (Lost work days per worker per year).

The most relevant information on workplace accidents in each division is provided 
as follows: 

AMC NATURAL DRINKS

Men Women Total
Accident leading to sick leave 27 12 39
Fatal accidents - - -
Days lost through accidents 431 109 540
Days lost per worker / year - - 0,59
Accident frequency index (1) - - 24,68
Serious accident index (2) - - 0,32
Absenteeism rate - - 2,96
Sick leave due to occupational disease 1 - 1
Work days lost due to occupational disease 12 - 12
Incidence rate of Occupational Disease - - 1,003
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The Health and Safety information reported by AM FRESH during the reporting 
period is as follows:

Men

Country Type of injury Injury Ratio Job Related 
Disease Rate

Days lost 
ratio

Absenteeism 
ratio

United Kingdom Minor 0,30 - - -

Spain Minor 0,06 - 116,67 1,47

USA None - - - -

South Africa None - - - -

Canada None - - - -

Women

Country Type of injury Injury Ratio Job Related 
Disease Rate

Days lost 
ratio

Absenteeism 
ratio

United Kingdom Menor 0,88 - - 2,70

Spain Menor 0,05 - 54,00 4,76

USA Ninguno - - - -

South Africa Ninguno - - - -

Canada Ninguno - - - -

At production sites where there is trade union representation, there are specific 
Occupational Hazard Prevention agreements. These agreements cover occupational 
health, health inspections for workers, risk assessments by job type and standard 
processes for sick or injured workers.
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3.6. Social dialogue 
organisation
Whether in the United Kingdom, Spain or anywhere 
else in the world, communicating with and consulting 
employees is fundamental for the success of our 
business. By number of employees, policies are 
implemented in the United Kingdom and Spain as 
follows. 

In Spain, the Workers’ Committee or international 
equivalent, is the body that represents all the workers 
in the Group to defend their interests, and must be 
established at each work site where there are fifty 
or more workers. The Committee meets every two 
months or whenever circumstances require a meeting 
to be held.

Their work consists of monitoring the following 
aspects:

1. Compliance with labour regulations, social security 
and employment, and all other agreements, conditions 
and uses.

2. Health and safety conditions at work.

3. Respect and application of non-discrimination and 
equal opportunities between men and women.

The Group respects the right of its workers to freely 
join trade unions, and allows all trade union member 
workers to hold meetings, collect fees and distribute 
trade union information outside of working hours. 
The trade union representatives have the function 
of representing and defending trade union interests 
and should preferably be members of the Workers’ 
Committee.

The representatives and members of the Workers’ 
Committee are assigned remunerated monthly hour 
credits as provided for by Law.

In the United Kingdom the Company follows the “Best 
Practices” guide by ACAS (Advisory, Conciliation and 
Arbitration Service), when considering implementation 
of significant changes to the workforce. This includes 
time to consult, understand the concerns of our 
employees, adapt approaches, etc., before the change 
is actually implemented. In general, a minimum of 4 
weeks is provided.

Moreover, employee forums provide the opportunity to 
directly communication with workers’ representatives. 
There are forums in each operating business unit in the 
United Kingdom (instead of a recognised trade union).
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3.7. Training
Training is a comprehensive part of AMC Group’s business 
culture. 

The Group provides its employees with training to 
improve knowledge, skills and experience, meaning they 
are better able to carry out their jobs and make further 
progress in their careers.

Guaranteeing employees work in a safe environment 
is absolutely fundamental. All employees are trained 
on Health and Safety on their first day at work for the 
Group. This guarantees that they are all legally trained, in 
accordance with each country’s regulations, before they 
actually start work.

Professional development

Personal development is a key subject in AMC Group, and 
we encourage all our employees to improve their own 
personal development, dealing with their needs through 
a formal assessment programme or through individual 
applications by employees.

Our Training Plan is defined at the start of each year and 
is personalised by each division according to the different 
training requirements and includes different job related 
subjects or future needs in our employees’ careers. 

The Group invests over 34 thousand hours on training 
each year.  
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3.8. Equality
The Group is committed to eliminating discrimination 
and to encouraging diversity. The aim of this is to make 
sure all workers feel respected and are prepared to do 
their very best.

It is the Group’s policy to provide the same employment 
opportunities for everybody, without any type of 
discrimination by gender (including sex, marriage, 
pregnancy, parenthood, sexual orientation), race 
(including ethnic origins, colour, citizenship, nationality, 
country of origin), disability, religion or beliefs, social 
condition, political ideology, language or age.

All workers are treated fairly and respectfully. This 
policy is applied in all employment related decisions, 
including aspects of:

• Personnel recruitment, promotion and job offers.

• Employment terms and conditions.

• Training and professional development.

• Complaints and disciplinary procedures.

• Personal relationships.

On the other hand, the Group is committed to, deals 
with and resolves all complaints concerning any 
breaches of this policy. In this sense, all claims are dealt 
with confidentially and are taken seriously.

NON-HARASSMENT POLICY

The Group does not tolerate harassment at work. 
This conduct is completely unacceptable and violates 
our commitment to provide a pleasant working 
atmosphere for everybody.

Unacceptable behaviour with the aim or effects 
of degrading dignity, intimidation, humiliation or 
offending other people are considered as harassment.

This is not a full definition of harassment. Harassment 
can have many nuances. In this sense, what may be 
acceptable for one person, may be unacceptable or 
intimidating for another. The entire workforce has 
the obligation of respecting and abiding by this policy. 
Breaching it is a serious offence and will be dealt with 
as such.

The Group has a whistleblowing channel that 
guarantees anonymity of employees and is supported 
by the Management and trade union representatives. 

3.8.1. Percentage of 
disabled employees
The Group employs approximately 100 people with 
some kind of disability or handicap, and/or ethnic 
minorities. 
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4. Information on respect 
for human beings
4.1. Responsible management 
of the supply chain

AMC Group is very aware of the complex nature of its supply chain and the 
challenges involved in it. We value the fact that all parties involved in the chain 
are very important, and our suppliers are one of the most strategic resources in 
our business. That is why we try to develop and maintain ethical relations with our 
suppliers, based on mutual benefit and a shared commitment to better meet our 
customers’ requirements. A summary of our policies is provided as follows, which 
have been designed with the aim of improving the sustainability of our supply chain, 
and to ensure transparency in regard to the working conditions of our global supply.

AMC Group implements a Sustainable Supply Policy, which is a key item in our 
commitment to leading sustainability. It reflects its sustainability strategy to provide 
its customers and consumers, shareholders and the company itself with added 
value while at the same time reducing its environmental impact. The company 
strives to make positive changes throughout the value chain, through joint training 
programmes and projects, and improvements to environmental and social standards.

All the Group’s suppliers undergo an approval and endorsement process before 
orders are placed with them. 
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4.1. Responsible 
management of the 
supply chain
The main keys to our supply strategy are: 
 
1. Sustainable, ethical trade practices. Suppliers 
are required to guarantee sustainable, ethical 
trade practices through their policies, objectives, 
management systems and processes that reflect 
the impacts and opportunities of the organisation. 
Consequently, our suppliers must strive to continuously 
improve their performance in terms of health, safety 
and the environment. On the other hand, our suppliers 
must comply with applicable laws, regulations and 
rules, and the standards relevant to their business.

2. Fair working conditions: Our suppliers and other 
business partners are required to guarantee fair 
working conditions in their companies and in their 
supply chains.

3. Work safety at plants and in processes: Suppliers 
are required to ensure that the design and operation 
of their production plants and their manufacturing 
processes are safe for their workers, for the public and 
for the community.

4. Safe products: Suppliers are required to ensure 
that their products are safe and that they meet 
the company’s specific requirements, those of 
our customers and all relevant legal / regulatory 
authorities, through defined Quality Management 
Systems (BRC and IFC referenced) and also the Risks. 
Analysis, critical control points and other customer 
standards, protocols and practice manuals.

5. Transparency: Suppliers are required to provide 
reliable information about their Practices at Source, 
Manufacturing, Supply Chain, Agriculture, Social 
and Environmental Matters with respect to our raw 
materials.

6. Integrity: Suppliers are required to supply raw 
materials that meet the specifications and authenticity 
of our ingredients, in accordance with international 
regulations and standards, and also AIJN, Kosher, 
Halal, etc., practices.
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4.1. Responsible management of the supply 
chain
In this sense, the policies and practices include the following, and other, items:

a) Ethical requirements that state suppliers must comply with the ETI Base Code 
whose requirements are listed later on. Suppliers must state compliance and their 
ability to prove compliance with this requirement.

b) Forced labour questionnaire.

c) Principles of ethical supply.

d) Whistleblowing policy for their employees.

e) Employee Care Programme.

f) A proactive approach to any non-conformities in the ethics audit.

g) Use of only one agency in our United Kingdom companies for temporary labour.

h) Use of labour suppliers from agencies registered with GLAA in the United Kingdom.

i) Biannual audit of suppliers of labour who use the Complyer auditing tool.

j) SMETA conducts biannual audits at their manufacturing plants.

k) Stronger joint training for specific employees who can help highlight slavery risk 
indicators in the United Kingdom and their supply chains.
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4.1. Responsible management 
of the supply chain
The Group has ethics information on most of its 
suppliers, and on all those that could entail a risk 
traceability exercises are conducted and audits on the 
Scope of Sustainability in Food Safety and Product and 
Process Integrity. 

As stated previously, AMC Group is a signatory  of the 
ETI Base Code which consists of nine basic principles 
reflecting the most relevant international standards 
in regard to labour practices, which is used as the basis 
for its work.

• Employment is freely chosen.

• Freedom of association and the right to collective 

bargaining are respected.

• Working conditions and safe and hygienic.

• Child labour shall not be used.

• Living wages are paid.

• Working hours are not excessive.

• No discrimination is practices.

• Regular employment is provided.

• No harsh or inhumane treatment is allowed.

The Group complies with the 

provisions established in the FNET 

(Food Network for Ethical Trade) 

risks register for high risk countries. 

According to this rating, all suppliers must comply with 
the following requirements: 

1. Provide a SMETA SAQ audit report, or
2. Prove that they have passed a SMETA audit in the 
last 2 years, annually or every two years depending on 
the country’s risk rating. 

The enforceable ethics policies will be verified in regard 
to all producers, placing special emphasis on provisions 
related to child labour. The legal requirements on 
young workers in each country will be checked to 
guarantee that child labour is not used. When there 
are younger workers, proof that each of them is able 
to prove that they are also being actively educated in 
addition to work will be required.

The Group’s internal policies include the Supply 
Terms and Conditions. These conditions establish that 
suppliers must at least comply with all the applicable 
laws and policies. If any supplier does not meet these 
terms, they will be removed from the list of suppliers.
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4.1. Responsible management of the supply 
chain
Prevention of violation of Human Rights

Despite the solid, long-lasting relationships we have with most of our suppliers, the 
Group remains alert to the risks of modern slavery in its supply chains through a 
specific risk analysis in each country. 

In order to identify possible risks of modern slavery in our supply chains, the Group 
carries out the following actions: 

a) Due diligence packages for suppliers: these establish the standards that are 
required from suppliers to guarantee that any cases of modern slavery are identified 
and reported.

b) Sedex: We guarantee that at least all supply sites are registered in Sedex and have 
completed the Self Evaluation Questionnaire (SEQ). The key questions identifying 
risk indicators are monitored. The Sedex risk assessment tool and the forced labour 
monitoring reports are also used each season

c) Sedex Members Ethical Trade Audits (SMETA): We conduct risk assessments on 
suppliers to identify the SMETA auditing requirements. If any breaches are reported 
during audits, the team works closely with the supplier to take action, sharing best 
practices and resolving problems as quickly and effectively as possible.

These methods of bring attention to and resolving problems have proven to be 
effective and strengthen relations with the supplier base. 

Furthermore, since 2015 we have been implementing a supplier visit plan with the 
objective of, among others, verifying working conditions, conducting a screening 

process of the workforce, and an assessment of the tasks to identify any indicators of 
real risks at source. 
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4.2. Human Rights violation 
whistleblowing
There are several internal and external mechanisms in 
all our companies to guarantee that employees have 
the opportunity to seek advice and information about 
any unethical or illegal conduct where human rights 
are violated. This helps to ensure the organisation’s 
integrity is preserved and guarantees the safety of 
workers at their work site, providing direct lines for 
all employees which are monitored and managed by 
independent third parties with direct, anonymous links 
to the HR teams to deal with these problems.

The Group’s companies operate independently 
and each company has its own mechanisms to 
deal with complaints if human rights are violated. 
These mechanisms are always in line with the legal 
requirements where the company operates, and 
whenever possible go beyond those legal requirements.

Some measures that have been implemented at 
branch companies, according to the risk level and legal 
requirements, are described as follows:

a) Code of Conduct policies for employees, non-
harassment, crime prevention and compliance with 
regulations.

b) Workers’ Committee or trade unions help to 
guarantee that companies respect workers’ rights, 
including prevention of health and safety risks at work.

c) Monthly meetings to deal with complaints and 
suggestions that are submitted by workers to the trade 
union.

d) Suggestions box. 

e) Speak Up is the direct independent whistleblowing 
channel, available in several languages (English, 
Spanish, Bulgarian, Latvian, Romanian, Polish, 
Lithuanian, Russian).
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5. Information on the fight against 
corruption and bribery
5.1. Corruption and bribery 
prevention measures

It is the Group’s policy to carry out its business honestly and ethically. The group 
implements a philosophy of zero tolerance on corruption, and therefore it commits 
to act professionally, fairly and with integrity in all its trade relations and everywhere 
where it operates. 

Consequently, the Group undertakes to comply with all the relevant laws in the fight 
against bribery and corruption in all jurisdictions where it operates.

This anti-corruption policy is mandatory for all persons and entities with whom our 
company works, at all levels, including partners, customers, employees (permanent, 
temporary or casual and workers of subcontracted companies), contractors, interns 
and any other person who has business relations with us, wherever they may be. 
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5.1. Corruption and bribery 
prevention measures
Bribery is offering an incentive or reward, promised or delivered, and the Group is 
strictly prohibited from carrying out any of the following actions:

a) Giving, promising or offering payment, gifts or perks with the expectation or
hope of obtaining a business advantage, or to reward a business advantage that has
already been given.

b) Giving, promising or offering payment, gifts or perks to a public employee, agent or
representative of the administration to “facilitate” or speed up a routine procedure.

c) Accepting payment from a third party that we know or suspect is offered with the
expectation of obtaining a business advantage.

d) Accepting a gift or hospitality from a third party, if we know or suspect that it is
being offered with the pretext or expectation of providing a business advantage in
exchange.

e) Threatening or retaliating against another worker who has refused to commit a
crime of bribery, or who has expressed concerns about the company possibility
committing bribery.

f) Personally offering legal services to a customer or employee of the public
administration, (e.g. transfer of residential property) whether free or at a reduced
cost with the expectation of obtaining a business advantage.

g) Taking part in any activity that could lead to breaching this policy.

The Group has developed or is developing the following measures to prevent 
corruption or bribery: 

Nº POLICY PROPOSAL

1
Crime Prevention 
and Regulation 
Compliance Plan 

To avoid crimes from being committed by 
employees and directors on behalf of AMC and 
for direct or indirect benefit. This includes money 
laundering and financing of criminal activity. 
Establishing rules and procedures to minimise the risk 
of illegal conduct by employees and directors.

2 Code of Conduct 
The purpose of this Code of Conduct is to establish 
the commitment of AMC’s ethical and corporate 
responsibility and the obligations of its subsidiaries.

3 Good Governance 
Code 

AMC’s Good Governance fundamentally establishes the 
expected conduct and behaviour (in terms of management 
and governance) by the Group’s senior management.

4 Policy on gifts 

In order to guarantee that all affected executives or employees, 
and any third parties the Group does business with, comply 
with standard market provisions in regard to the fight 
against corruption and bribery. The policy applies the ISO 
37001 Standard on Anti-bribery Management Systems.

5 Anti-Bribery Policy 

The purpose of this policy is: (i) To establish our 
responsibilities and those of the people who work for 
us, by observing and upholding our position on bribery 
and corruption; and (ii) To provide information and 
guidance for everybody that this policy affects.
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5.2. Measures to fight 
against money laundering
The Group undertakes to prevent any irregular 
payments from being made or money laundering 
involving money from illegal or criminal activities 
during its business.

AMC Group’s directors and employees must pay 
special attention to inspecting business transactions 
that, because of their nature or amounts, could be 
considered unusual, closely inspecting cash payments, 
cheques made out to the bearer, bank accounts in tax 
paradises, payments made in currencies other than 
those specified in the contract, agreement or invoice, 
and payments by third parties not named in the 
contract. 

Likewise, the Group analyses the professional honesty 
of companies or individuals who it is going to hold 
significant trade relations with, in order to avoid any 
transactions being used for money laundering.

5.3. Tax and transparency 
information
The tax payment details for each country where the 
Group operates are shown in the following table: 

AM FRESH tax and transparency information

Entity/Ggroup tax 
payments in 2018/19

Currency

France 1.110.957 Euro

Netherlands 250.416 Euro

South Africa 150.517 Euro

USA 2.236 Euro

Chile 431.367 Euro

UK 4.213.134 Euro

Spain 1.976.245 Euro

Total 8.134.872 Euro
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6. Social commitment
The Group actively pursues having a positive impact. We are concerned about the 
world and consequently we consistently develop and implement programmes 
to improve the conditions in the communities where we operate for farmers, 
customers, consumers and the environment. These programmes focus on rewarding 
the community in all the countries where we operate whenever possible.

Our companies operate all over the world, and whenever we can we work with 
organisations in local communities to provide support and/or the necessary services 
for those who are working in our supply chain or in other outlying communities.

For example, AM FRESH South Africa works closely with the community and has 
established a foundation to facilitate this work. 

The business and socio-economic development initiatives are managed by 
“Fundación Muñoz” which was created in 2014 and was legally registered as a non-
profit organisation in 2015. The main goal of the Foundation is education, focussing 
on First Infancy Development.

The Muñoz Foundation will continue to operate in the future. The projects will 
evolve in accordance with the needs of our workers and their communities.
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6. Social commitment
AMC Group actively pursues having a positive impact. 
We are concerned about the planet and society and 
consequently we consistently develop and implement 
programmes to improve the conditions in the 
communities where we operate for farmers, suppliers, 
customers, consumers and the environment. These 
programmes focus on rewarding the community 
whenever possible in all the countries where we operate. 

Our companies operate all over the world, and 
whenever possible we work with organisations in local 
communities to provide support and/or the necessary 
services for those who our working in our supply chain 
or in the further surrounding communities. 

For example: 

AM FRESH South Africa works closely with the 
community and has established a foundation to 
facilitate this work. The business and socio-economic 
development initiatives are managed by “Fundación 
Muñoz” which was created in 2014 and was legally 
registered as a non-profit organisation in 2015. The 
main goal of the Foundation is education, focussing on 
First Infancy Development. The Muñoz Foundation 
will continue to operate in the future. The projects will 
evolve in accordance with the needs of our workers and 
their communities. 

AMC NATURAL DRINKS engages in a lot of 
sustainability and environmental action, such as 
cleaning of natural areas, etc., donations of healthy 
products throughout the year. For example, during 
the hardest times of the Covid epidemic in Spain, 
large amounts of AMC ND resources and products 
were donated to support the Healthcare community 
(Hospitals, Patients, Humanitarian Organisations, etc.), 
mainly through the Via Nature healthy food brand. 
An AMC ND Natural Immunity Shot was developed, 
and samples were given to protect the health of the 
most vulnerable, both AMC employees and society at 
large. We have also supported education and digital 
adaptation of infant schools in Costa Rica. 
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Annex I – Materiality 
Analysis
Identifying groups of interest

AMC Group identifies all collective groups or 
individuals as groups of interest who may be 
significantly affected by the company’s activities, or 
whose action could be reasonably affected by AMC 
Group’s ability to successfully carry out its strategy and 
achieve its goals.

The groups of interest that have been identified are:

- Shareholders
- Employees
- Customers
- Society
- Suppliers

After identifying our groups of interest, their needs and 
expectations are identified through different dialogue 
mechanisms considered when defining the relevant 
aspects of the report.

Materiality calculation process

In accordance with the Global Reporting Initiative 
(GRI) standard on preparing sustainability reports, this 
report focuses on the subjects that were identified as 
relevant in the materiality analysis.

During the 2018/2019 business year, AMC Group 
conducted a materiality analysis to identify the most 
relevant and priority aspects for the company in terms 
of the environment, social affairs and governance. The 
procedure the Group followed to identify the most 
relevant aspects is described as follows:

1. Aspect identification. A total of 24 relevant aspects 
were identified in accordance with the provisions 
established in Law 11/2018 of 28th December 2018, 
on Non-financial Information Reporting and Diversity, 
approved on 13th December 2018 by the Congress of 
the Deputies.

2. Aspect prioritisation. Internal and external 
assessment of the critical nature of the identified 
aspects in order to lay down long-term objectives, 
thereby ensuring permanence. The priority matrix 
provides a dual analysis of the aspects, revealing their 
internal importance, given by the first level directors 
participating in the sustainability context analysis, and 
their external importance, in accordance with how 
they are perceived by the groups of interest, based on 
information obtained through the usual channels of 
communication the Group has with them. During 2020, 
a review of the materiality analysis will be carried 
out in order to ensure that the internal priorities are 
aligned with the current expectations of the groups 
of interest, in order to focus the Groups efforts on 
responding to the main challenges and trends in terms 
of sustainability.
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Annex I – Materiality Analysis
The results of the relevant aspects analysis are shown in the following prioritisation matrix:

CATEGORY SUB-CATEGORY MATERIALITY

Social commitment

Company commitments to sustainable development 8

Management of consumer relations 7

Complaints received and complaint resolution 7

Responsible management of the supply chain 9

Tax and transparency information 6

Environmental aspects

Biodiversity 9

Climate change 9

Pollution 7

Circular economy, sustainable use of resources and prevention of waste 10

Water management 8

Environmental management 8

Social and personal problems

Universal accessibility for disabled persons 5

Employment 7

Training 6

Equality 8

Work organisation 6

Social relations 6

Health and safety 8

Information on the fight against corruption and bribery

Contributions to foundations and non-profit organisations 4

Measures to fight money laundering 5

Measures to prevent corruption an dbribery 5
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OFFICIAL STATE JOURNAL CONTENT REPORTING CRITERIA DOC. SECTION
Reporting framework used 102-46; 102-47 Annex II

Business Model 102-2; 102-3; 102-4; 102-6; 102-7; 102-18; 102-14; 102-15 Section 1.

Business model description 102-2 Section 1 page 1 - 21

Geographical presence 102-3; 102-4; 102-6; 102-7 Section 1 page 1 - 21

Business environment Section 1 page 1 - 21

Organisation and structure Section 1 page 1 - 21

Objectives and strategies 102-14 Section 1 page 1 - 21

Principal factors and trends affecting future evolution 102-15 Section 1 page 1 - 21

Materiality analysis 102-46; 102-47 Annex I

Environmental matters Section 2.

Environmental management 102-11; 307-1; 305-1; 305-2 2.1

Pollution 305-3; 305-6; 305-7 2.2

Circular economy 2.3

Waste prevention, recycling, reusing, other recovery methods and disposal 306-2 2.3.1 page 29-30

Water consumption and supply 303-1; 303-2; 303-3 2.3.3 page 32-34

Raw materials consumption and measures implemented to improve usage efficiency 301-1 2.3.4 page 35

Direct and indirect energy consumption 302-1 2.3.5 page 35

Measures to improve energy efficiency 302-4; 302-5 2 page 23-35

Use of renewable energy 302-1 2 page 23-35

Climate change 2.4

Greenhouse gas emissions 305-1; 305-2; 305-3 2.2.1 page 25-28

Measures implemented to adapt to the consequences of climate change 201-2 2.2.1 page 25-28

Voluntarily established mid and long-term goals to reduce emissions, and implemented means 305-5

Biodiversity 2.5 page 37-38

Measures to preserve or restore biodiversity 304-3

Impacts caused by activities or operations in protected areas 304-2

Annex II – List of aspects of the law with associated GRI content
Table of compliance with Law 11/2018, of 28th December
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Annex II – List of aspects of the law with associated GRI content
Table of compliance with Law 11/2018, of 28th December

OFFICIAL STATE JOURNAL CONTENT REPORTING CRITERIA DOC. SECTION
Social and personnel matters Section 3.
Employment 3.1
Total number of employees and distribution by sex, age, country and professional category 102-8 3.1 page 40
Total number of labour contract types, distribution, annual average of indefinite contracts, XX 102-8 3.1 page 40
Number of dismissals by sex, age, and professional category 401-1 3.1 page 40
Mean remuneration by sex, age and professional category or equal value 405-2 3.1 page 40
Gender pay gap 405-2 3.1 page 40
Mean remuneration of executives and directors 102-35 3.1 page 40
Payment to social welfare and savings systems 201-3; 401-2 3.2 page 41
Implementation of job disconnection 401-3 3.3 page 41
Percentage of disabled employees 405-1 3.8.1 page 47
Work organisation 3.
Organisation of working time 401-3 3 page 39-48
Number of absenteeism hours 403-2 3 page 39-48
Family and work balance measures 401-2401-3 3.4 page 42
Health  & Safety 3.5
Health & Safety at work conditions 403-2; 403-3; 403-4 3.5 page 42
Work accidents 403-2 3.5.1 page 43 - 44
Social relations 3.6
Social dialogue organisation 402-1; 403-1; 403-4 3.6 page 45
Employees covered by collective agreements by country 102-41 3.6 page 45
Collective agreement balance, particularly in the scope of health and safety at work 403-4 3.6 page 45
Training 3.7
Training hours by professional categories 404-2 3.7 page 46
Total number of training hours by professional categories 404-1 3.7 page 46
Universal accessibility for disabled persons 405-1 3.8.1
Equality 405-1; 405-2 3.8
Information on respect for human rights 4
Application of due diligence procedures 102-16; 102-17; 412-2 4.1 page 50
Abuse prevention measures and management of possible abuse 102-16; 102-17; 412-2 2.3.2 page 32
Human Rights violation whistleblowing 102-17 4.2 page 51
Promotion and compliance with ILO provisions 102-16; 407-1; 408-1; 409-1 4.1 page 50
Information on the fight against corruption and bribery 5
Corruption and bribery prevention measures 102-16; 102-17 5.1 page 54-55
Measures to fight against money laundering 102-16; 102-17 5.1 page 56
Social commitment 6
Commitment by the company to sustainable development 102-43; 413-1; 413-2 1
Responsible management of the supply chain 308-1; 414-1 4.1
Tax and transparency information 5.3
Profits obtained country by country 201-1 5.3 page 56
Tax on profits paid and public subsidies awarded 201-4 5.3 page 56
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